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Tips on E-Mail Marketing and Public Relations Campaigns
By Carol Park
You’ve
worked
hard. You’ve got a list
of
client
e-mail
addresses. Heck, you
even have a list of emails from businesses
that
are
interested in your
company’s products.
So what do you do
with all that information?
You create an email marketing campaign.

You might think
that sending out email campaigns or
marketing blasts will
just end up in the
spam box. But that’s
not always the case!
Constructing
a
carefully targeted email marketing or
public
relations
campaign can help
grow your business!

Contrary to popular belief, people do
open these kinds of
e-mails. Heck, you’re
reading this one right
now!

When sending an
e-mail
blast
or
campain, remember
to send something
interesting, relevant,
or newsworthy.
Often
times,
companies make the
mistake of sending emails
that
are
construed as junk, or
straight
out
advertising.
These
are the kind of emails that people
won’t read and will
flag as junk. You
don’t want that.
Try sending out a

newsletter filled with
tips, information, and
useful things that your
clients and potential
customers will learn
from.
Try
sending
something about how
to clean your awning.
Or what makes a
good marine cover
fabric and why.
Keep in mind,
sending
e-mail
campaigns can also
include membership
renewals, updates on
industry news from
places like the IFAI.
But
remember,
don’t overdo it either.
Don’t send e-mails
every day or even
every week. Monthly
blasts
should
be
enough; it lets your
client list know that
you care but you’re
not
being
inconsiderate
by
filling their inboxes
with junk.
When you send
out an e-mail blast
you can also talk
about your company’s

community work and
achievements.
Remember to also
use
photos
and
images so that your
e-mails don’t just look
like a block of text.
If you’re sending
an e-mail campaign
that has tips, use
images that reflect
the advice you’re
giving.
If you’re sending
out coupons or other
marketing materials,
use color images that
people can print out.

Remember to also
hyperlink the name of
your company or give
a Web site address
so
people
can
navigate
to
your
page. This will help
generate traffic to
your
site
and
hopefully create some
leads.

WCPA MIP Coupon Book Participants List
Member Savings are Huge!
The Western Canvas Products
Association’s MIP Coupon Books are
here. Members receive it every year.
The book saves WCPA members
hundreds if not thousands of dollars!
Best of all, the book also includes a
10 % discount on one WCPA Expo
registration for the following year.
Ensuring your business takes
advantage of opportunities to cut costs
in these rough economic times is
important. Joining the WCPA and
using the MIP Coupon Book is a great
opportunity to save some money for a
rainy day.

You’ll receive your coupon
book right away!
This year, the MIP Coupon
Book offers savings from the
following companies:
abc Sun Control, LLC
Alpha Productions, Inc.
AR Industries
Covin Sales & Converting
Eide Industries, Inc.
European Rolling Shutters
Futureguard

“You can make
back the cost of
your
WCPA
member-ship
when you use
just
one
voucher
from
the MIP Coupon
Book! If you
think about it,
joining
the
WCPA
saves
you a lot of
money!”
-

Steve
Morenberg,
WCPA
President

IFAI Bookstore
Keyston Bros.
Made in America
Membership is only $150 per year!
Benefits are great! The WCPA offers
members: award competitions, annual
meeting, regional meetings, e-mail
news blasts with tips and advice, an
annual expo, and the opportunity to
network with fellow industry peers.
Membership is simple and easy to
obtain, all you have to do is go to
www.wcpaonline.com and sign up
today. You can also go directly to the
membership sign up page here:
http://www.wcpaonline.com/page261214.

Out West Fabrics, Inc.
Rainier Industries, Ltd.
Trivantage
Tucson Rolling Shutters, Inc.
Like us on Facebook!

WCPA for 10% off 1 registration
next year

http://www.facebook.com/
TheWCPA

For more information on how
to join contact Carol at
wcpa2012@hotmail.com

Check us out online at
www.wcpaonline.com

